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the opportunity to show support by purchasing a 
limited-edition Pink Pony pin or Pink Pony product 
to help benefit the Pink Pony Fund of  the Polo 
Ralph Lauren Foundation. The promotion raised 
more than $1.6 million.
Reading Is Fundamental. Macy’s and its customers 
supported Reading Is Fundamental with donations 
totaling nearly $4 million in 2013 through the com-
pany’s Be Book Smart back-to-school effort and 
other campaigns. More than $30 million has been 
raised for RIF since the partnership began in 2004. 
Shop For A Cause. Shop For A Cause is Macy’s 
annual charity shopping day event held in every 
Macy’s store across the country. In 2013, the com-
pany raised $2.9 million for the March of  Dimes, 
and more than $44 million has been raised for local 
and national charities in the eight years Macy’s has 
held the event.

The company encourages its employees to give back 
to their communities through monetary contributions 
and volunteerism. Some of  the groups that benefit from 
extensive employee support include:

The United Way. Nearly 725 United Way chapters 
across the United States received contributions 
totaling nearly $11 million from Macy’s employees 
during 2014. Combined with nearly $3 million in 
contributions from Macy’s, our total contribution 
was approximately $14 million for 2014.
Bag Hunger. Macy’s employees contributed food 
and donations equivalent to $3.7 million in 2014 
to the companywide Bag Hunger campaign to help 

reduce hunger in local communities. Associates band 
together to help alleviate summer hunger—a time 
when food pantry shelves are often bare and school 
meal programs are not offered. With the generous 
action of  Macy’s employees, in conjunction with 
Macy’s Matching Gifts Program, thousands of 
pounds of food and volunteer hours are donated 
each year. In 2014 alone, nearly 15 million pounds 
of food and equivalent monetary contributions were 
given by our associates. Throughout the country, 
volunteers packed food at pantry warehouses, as-
sembled box lunches for hunger-relief  agencies, and 
served meals at soup kitchens, putting their passion 
for giving back into action. Since 1998, Partners 
in Time has provided an equivalent of 95 million 
pounds, plus volunteer service, to benefit families 
facing food insecurity throughout the country.
The Juvenile Diabetes Research Foundation. 
Bloomingdale’s raised more than $650,000 in 2014 
through employee-initiated auctions, walks and 
other events, bringing the total to some $5.6 mil-
lion in donations to the JDRF in the past decade.
Earning for Learning. This program provides grants 
to schools where Macy’s employees, their families 
or retirees volunteer their time for education ac-
tivities such as tutoring and mentoring. In 2013, 
approximately 60 grants were awarded totaling 
$23,500 through the EFL program, and EFL vol-
unteers gave nearly 3,200 hours of  service to their 
local schools.

For more information, visit the company’s website.  ■

OVERVIEW
Las Vegas Sands is a leading developer and operator 

of  casino resorts. The company’s properties in Asia and 
the United States feature state-of-the-art convention and 
exhibition facilities, premium accommodations, world-
class gaming and entertainment, destination retail and 
dining including celebrity chef  restaurants, and many 
other amenities. Its flagship properties include the Vene-
tian and Palazzo resorts and Sands Expo Center in Las 
Vegas, Sands Bethlehem in eastern Pennsylvania and 
the Marina Bay Sands in Singapore. Through majority 
ownership in Sands China Ltd., the company also owns 
a portfolio of  properties on the Cotai Strip in Macao. In 
2014, the Sands reported sales of  about $14.5 billion and 
employed roughly 48,500 workers worldwide.

GIVING
The Sands directs its charitable giving mainly to 

environmental initiatives and educational programs that 

benefit the communi-
ties in which it has 
business operations. 
Some examples of 
the company’s philan-
thropic support are:

Clean the World. The company has partnered 
with Clean the World since 2011 to support its 
mission to deliver recycled soap to areas around 
the world vulnerable to life-threatening hygiene-
related diseases. Together, the Sands and Clean 
the World have collected more than 50 tons of 
discarded amenities from Sands properties and 
provided nearly 550,000 bars of  recycled soap for 
needy populations.

In 2014, the company bolstered its commit-
ment with a $1 million donation, the largest in 
the organization’s history. Part of  this donation 
was used to purchase manufacturing equipment 
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at Clean the World’s Las Vegas facility, as well as 
open a soap recycling center in Hong Kong, both 
of  which helped double Clean the World’s soap 
production capabilities to more than 6.5 million 
bars annually.

The partnership also extends to Sands em-
ployees. In September 2014, in recognition of 
National Preparedness Month, roughly 2,000 
Las Vegas volunteers joined a team of  Sands 
employees in a two-day volunteer effort to build 
100,000 hygiene kits, which were donated to the 
American Red Cross for disaster relief  across the 
United States.
Hospitality education. In 2014, the Sands an-
nounced a five-year, $7 million grant to the William  
F. Harrah College of  Hotel Administration at 
the University of  Nevada, Las Vegas, to develop 
a professional and executive education program 
that will enable working professionals around the 
world to obtain the skills and knowledge neces-
sary for advancing in the hospitality and gaming 
industry. The education program will offer a variety 
of  career development opportunities for working 
professionals in Macao and Singapore, where the 
company has significant presences, as well as in 
emerging markets. According to the company, this 
partnership will enable:

The creation of  a global Center for International 
Hospitality and Gaming Education, which will 
position UNLV as the premier educational 
leader in the hospitality industry and set the 
global standard for education and development 
of  the industry’s future leaders.
Underwriting for the construction of  UNLV’s 
new Hospitality Hall, which will offer world-
class educational facilities designed to build 
stronger links with the hospitality industry and 
drive excellence for generations.

The Sands Give-Back Bank. Through the Sands 

Give-Back Bank program, Las Vegas Sands em-
ployees help direct a portion of  the company’s 
philanthropic contributions by voting for the causes 
and local organizations they care about most.

In 2014, employees in Las Vegas allocated 
$100,000 in funds among five local nonprofit 
organizations: HELP of  Southern Nevada, The 
Shade Tree, Street Teens, Three Square and U.S. 
Vets, Las Vegas. In 2015, the company plans to 
launch the Sands Give-Back Bank at all of  its 
worldwide properties.
Sands Works in the Community. Through this 
program, the company encourages its employees 
to volunteer for charitable initiatives and causes 
that improve the quality of  life in their local ar-
eas. Some of  the activities Sands employees have 
volunteered for include:

Local Adopt-A-School programs in Las Vegas.
Projects for the O School performing arts center 
and the Singapore Association for the Deaf.
Engagement with children living with mental 
disabilities for the Macao Youth Volunteer 
Association.

Sands ECO360°. This is the company’s global 
sustainability initiative that supports local com-
munities through: 

Contributions to local environmental groups.
Volunteer activities.
Sponsorships of  initiatives that reduce local 
impacts on the environment.

Recent examples of  initiatives supported through 
ECO360° include participation in the World Wildlife 
Fund’s Earth Hour and I Will If  You Will campaigns, 
which challenge people and businesses to commit to good 
conservation practices. Each of  the company’s properties 
has participated in these campaigns with various com-
mitments to empower employees, business partners and 
neighboring businesses to promote conservation.

For more information, visit the company’s website.  ■

OVERVIEW
Air Products is a leading industrial gases company. 

The firm provides atmospheric, process and specialty 
gases—such as argon, hydrogen, nitrogen and oxy-
gen—and related equipment to manufacturing markets, 
including metals, food and beverage, refining, and pet-
rochemical and natural gas liquefaction. Air Products’ 
materials technologies segment serves the semiconduc-
tor, polyurethanes, cleaning, and coatings and adhesives 
industries. With operations in more than 50 countries, 
the company reported sales of  about $10.3 billion in 

2014 and employed 
about 21,200 workers.

GIVING
A i r  P r o d u c t s 

conducts its philanthropy mainly through the Air Prod-
ucts Foundation, which supports nonprofit charitable 
groups serving the various communities around the 
world where the company has operations. 

Through the foundation, Air Products provides cash 
and in-kind contributions, as well as employee volunteer 
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